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WAL AN3EN ANAne syl Tiauadududounavilunaing COMMON QUALITATIVE
RESEARCH METHODOLOGIES laun 1.Ethnography Describing and interpreting a cultural and
social group 2.Grounded theory Developing a theory grounded in practical experiences of
participants 3.Case study Developing in depth understanding of a bounded system(event,
activity etc.) 4.Narrative inquiry Exploring, in depth, one or more individuals’ experience(s)
through story 5.Phenomenology Understanding the essence of a phenomenon through those
who experience it NFOULUIANNITINY (Research Conceptual Framework) Ao WNIHIANENNUG
syyieudsdunazinusn Aldluauited FawmunnannguiuwiAnuazenAdeiaulad nw
919l wIUFIUIWIAUNSURENTT NTRULWIAALUNIM Y] (Theoretical Framework) 35AALEaN
Abvdeya 1. Anldenuuuieuiiug (snowball sampling) 2. FtAs1gvilasatngluwuayy (spider
network analysis) 3. ARLAOALUULANZAS (purposive sampling) AIBNR (data saturation) N157
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2.ANUTNV0IAI8E19 3.M51ENOUHNTARITY 4.AUNNVBINITAUNUIMITENITNUTIVTINTBYE
5.m'§3m'§’13ﬁ%’aaﬂaa Strategies to assess saturation in empirical test Ao 1. Code Frequency
Counts N15UUANDVBITE 2. Comparative Method A5n15LUTsULABU 3. Stopping Criterion

N13MgALNAA 4. High Order Groupings NM33ANANERUES 5. Code Meaning AIUMNNEUBITHA
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N153ATIERTOYATIRMAINUBIAU 1. N153LATIEMLLENT (Content analysis) 2.N153ATIERUAY

@15¢ (Thematic analysis)
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